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What a hit!

Shobhana Subramanian / Mumbai July 21, 2009, 0:36 IST

IFL has been a spectacle like none other — it's a winner with Derby respondents too

The football-style, franchise-based Indian Premier League (IPL) almost overnight becarme a multi-billion dollar brand.
Modelled on the lines of the English Premier League by the Board of Contral far Cricket in India (BCCD, it was
positioned somewwhat like a reality show — more entertainment than cricket complete with cheer girls, dugouts and

an-field interviews.

There was instant buy-in. Multi Screen Media paid no less than $1.2 hillion
(around FHs 5,800 crore) for ten-year television hroadcast rights. Advertising
revenues generated by IPL 2, held in April 2009, were reported to be 50 per
cent higher than IPL 1. Multi Screen Media should rake in a profit of Bs 1,000
crore over the ten-year period of its contract.

Where IPL has scored is the simplicity of the format — eight teams, each a
franchise, play against each other in matches that start at 6.30 or ¥ pm and
last just under four hours. While almost all of India's top cricketers have
found a place in the teams, the hig money has lured international players as
well.

BCCl hasn't really needed to do rmuch to create the buzz in a cricket-crazy
country, though cheer girls have added to the glamour. The team owners, far
their part, haven't cut corners, splurging on television spots, hoardings and
even OWDs, And they've tried to create loyalty by selling merchandise — l[assi
tumblers, mugs, hadges, jerseys, caps, shoes and T-shins — much of it
available on eBay. Team websites have chronicled every happening. Film
stars have been roped in to add glamour — Akshay Kumar for Delhi
Daredeyvils, Hrithik Roshan for Mumbai Indians and Katrina Kaif for Raoyal
Challengers Bangalore. Some film stars, of course, have invested in the
franchises: Shah Rukh Khan in kolkata Knight Riders, Preity Zinta in Kings
#1 Punjab and Shilpa Shetty in Hajasthan Royvals.

India may naot have had the club culture necessary for such a format, but the
conceptwas a hit from day one. Despite being held outside India, with more
afternoon matches and alongside the general elections, IPL 2 aftracted an
audience af 40 millian, which was more than [PL 1. Little wonder then that
IFL now constitutes roughly 8 per cent of the television ad pie. Of course,
spots sold at a hefty premium on both the editions of IPL, the challendging
ecanamic environment notwithstanding.
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That's important hecause the primary revenue sodrce for IPLteams is broadcasting rights — 40 per cent. That's unlike
the western sports leagues where gate receipts and match day sales hald the key.

Team owners, of course, have forked out large sums to buy teams — Mukesh Ambani paid nearly 5112 million (K5
544514 crare) far Mumbai Indians, while Yijay Mallyva coughed up an equivalent sum for Royval Challengers Bangalare.
Every team has signed on star cricketers. As a result, plavers' fees account for the biggest head at B0-70 per cent of
expenses. Sponsars, an their part, have been more than willing to team up with franchises. Brands that Shah Rukh
Khan endorsed, like Mokia, were naturally keen to back his team, Kolkata Knight Riders.

The franchises aren't doing badly either. A couple of them are believed to have hroken even. Indeed, all teams should
turn profitable in the nexd two or three vears. Some owners have already monetised their franchises. Emerging Media,
which had paid 367 million (Res 326 crore) for the Rajasthan Rovals team, sold 11.7 per centto Haj Kundra and Shilpa
Shetty far $15.4 million (Rs 74.8 crare), valuing the firm at $132 million (Fs 641 crore).
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